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Towards the Effectiveness of the
Missionary Activity of the Seventh-day
Adventist Church in Moscow:
A Comparative Study of
Church and Society
The socio-cultural dynamics of urban life posits additional challenges for
a Christian community in the cities (Bakke 2002:33). There is no universal
recipe for successful mission endeavor in big cities. What works in other
settings may not prove successful in urban areas. The problem may not
only lie within the methods used to approach urban population but also
on the demands that people in the city put on the church. In highly individualistic societies, one cannot expect people to come to the church just
because of duty or societal culture. Rather, where there is great diversity
of religious institutions and practices, people are not in a hurry to make
choices that depend on personal criteria and preferences.
This study seeks to assess two entities—the church and society—to
note the demands and expectations of the population and how they are
reflected in the reality of the church. The first part of this study looks at
public opinion in urban areas concerning spiritual issues and the church
itself. The second part seeks to analyze church life and practices to better
understand the spiritual and missional dynamics as well as how successfully public expectations were met by the church.

The Context of the Study
This research article is a summary of a 5-year study which began in
September 2012 and ended in the spring of 2017. I joined the research team
in 2013. My colleagues Leonty Gunko and Dmitry Fokin conducted the
first part of the project; however, we worked together to accomplish the
second part.
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Why Moscow?
Moscow, with its more than 13 million population, stands among the
largest cities in the world. It is the northernmost megacity on the planet
and the second most populous city in Europe. After the unprecedented
religious freedom and church growth in the 1990s, the Seventh-day Adventist (SDA) Church in Moscow has faced a new reality of a growth rate
slowing down and almost plateauing. Only a few churches have been
planted in the last decade. At the time of writing this article (2020), Moscow had 16 churches downtown and 12 churches in the suburbs. The 28
churches consisted of 3,321 members, providing a challenging ratio of
1:4,000 Adventist to non-Adventists.
In the last decade, any positive growth of the Adventist Church in
Moscow was predominantly brought about by an influx of immigrants
from other regions or post-Soviet countries such as Moldova or Ukraine.
Very few church members came from the local Moscow population. At
the worldwide level, the Seventh-day Adventist Church has placed significant priority on urban evangelism in order to reach the population in
the large cities of the world. In response to this initiative, the Euro-Asia
Division worked to actively develop new strategies and models for urban
mission.
Each of the 16 Adventist churches in the city proper has tried various
approaches and initiatives to reinforce the mission impact on the Moscow population. A special focus was given to youth ministry, music events
(festivals, choir concerts, music bands, etc.), and social welfare programs.
A new TV studio to produce various programs to reach Muscovites was
established. In addition, the local conference designed a special project
to reach immigrants. However, in spite of all these efforts, there was still
little growth in the church.
The aim of this study was to analyze the current approaches and missionary activities of the Adventist Church to identify internal and external
factors affecting church growth in Moscow. Based on the findings, several
recommendations were made.

Research Methodology
This study utilized the quantitative approach to data analysis that covers the years 2012 to 2017. In the first part, 322 respondents of different
ages were randomly recruited from the streets of downtown Moscow and
were given a survey to fill out. The survey consisted of 18 questions covering demographic data, life priorities, and perceptions about religion, the
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role of the church in the society, and its various missionary activities such
as book sales, Bible study, and TV programs. The survey was developed
after feedback from two focus groups and was validated by specialists.
All variables yielded sufficient reliability levels (Cronbach’s alpha ≥ .70).
In the second part, a new set of respondents were recruited from 16
Adventist churches located at the heart of Moscow City. A total of 1,027
respondents were recruited by using purposive sampling in order to obtain a representative sample (Cooper and Schindler 2006:424). Of the 1,027
survey forms filled out, only 897 were analyzed while the other 130 were
sorted out because they were either only partially filled or spoiled. The
survey consisted of demographics, ways of conversion, missionary activities, spirituality, fellowship, retention, satisfaction, identity, and leadership qualities. All variables yielded sufficient reliability levels (Cronbach’s
alpha ≥ .70). The data received from both parts of the study were analyzed
using the Statistical Package for the Social Sciences (SPSS) and AMOS for
SPSS.

Moscow Research: Part I
One of the purposes of this research was to identify the areas of life
most important to Muscovites. Of the various areas, the respondents suggested the areas of leisure and amusement followed by health and family, thus suggesting the three most popular areas of interest among the
respondents were leisure, health, and family. The least popular areas of
interest were philosophy and esoteric practices. This finding reveals a low
interest in the issues related to the meaning of life in this world and the
world to come.
Religion was scaled somewhere in the middle towards the bottom in
terms of priority. This suggests religion to be of interest to a narrow segment of the population just as business or design are. Differences across
genders suggest that males, on one hand, are more interested in sports
(44.4% compared to 17.3% for females) and the Internet (34.8% compared
to 22% for females). Women, on the other hand, are much more interested
in family (29% to 14.8%), travel (23.8% to 9.6%), and child rearing (21.5%
to 5.2%). Among the common interests for both genders were movies/TV
and music. Religion is also among the equally shared interests.
Differences across age groups were also present. The younger Muscovites appear to cling more to music, the Internet, and sports and less to
family, health, books, and children. This may be the reason why the traditional approaches of the SDA Church of offering family and health seminars and selling books do not receive a better response from the younger
generation of Muscovites.
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When asked to identify their biggest concerns in life, the majority of the
respondents mentioned personal and family well-being and health. This
younger group showed the least concern about child rearing (2.2%) and
family relations (5.9%). This result reflects the popular idea of being well
and healthy without much effort. Besides, personal and family well-being
is attributed to material rather than spiritual or psychological factors. The
respondents did not care much about meaning in life and spiritual issues
(5.6% and 3.7%), but they cared about moral issues (19.6%). This finding
suggests urban people are more concerned about personal integrity rather
than religiosity.
The difference in the responses across genders is somewhat logical.
Females were more concerned about financial well-being and children,
while males were more concerned about politics and immigration issues.
Hence, the females focused more on the practical issues of life, such as
food, and clothing, among others and the males were less involved in
practical matters. These are important factors to consider when the church
offers programs focusing on practical areas of life. The church may cater to
the needs of the female population but leave out the concerns of the male
population.
When asked to share their spiritual interests, the respondents showed
a strong interest in knowing the meaning of life (54.7%), and they also
wanted to know about faith in God (26.7%); however, they had little or
no interest in reading the Bible or spiritual books (8.7%). This result suggested that acquiring knowledge on the meaning in life was not related in
their minds to Bible knowledge. The Bible for urban people does not necessarily give answers to life issues. The issue on the meaning of life was
not important for the respondents when asked about their biggest life concerns (54.7% to 5.6%). This result suggests that the respondents connect
the meaning of life with the spiritual realm. Hence, the evangelistic efforts
of the church could be more effective if they start with life issues and not
the Bible. Having said this, we, by no means, diminish the role of the Bible
in outreach but rather, propose bringing people to the Bible through their
experiences. According to the findings, direct Bible study will be of little
interest to the Muscovites in this generation compared to the Muscovites
during the unprecedented evangelistic boom in the 1990s.
The fact that one of the most important spiritual demands of the respondents was feeling their friends’ support suggests that the church
needs to pay more attention to forming a loving, friendly community
among church members.
Though the respondents showed little interest in Bible study, they did
not mind visiting a church where people walk the talk (18.3%) and where
the pastor has excellent moral standing (17%). It matters more to Musco2020, vol. 16 no. 2
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vites what kind of people we are than what we believe. Thus, witnessing
in a postmodern urban culture should primarily be connected with the
quality of the moral life of believers and only then later with their beliefs.
Among the respondents’ life priorities, the predominant answers were
health and well-being (56% and 22.5%, respectively). Spiritual development concerned less than 4% of the respondents. This result suggests the
Adventist health and wellness programs to be important assets in making
contact with the community.
For the question, What should the church you want to visit look like?
more than a half of the respondents (55.5%) preferred the three following
answers: (1) the leaders of that church practice a moral life, (2) church
members treat each other well, and (3) they seek the opportunity to serve.
Other areas of church life such as worship and sermons were important
only to 15% of the respondents. This raises the idea that mission priorities should focus on the (1) training and mentoring of spiritual leaders,
(2) quality of relationships in the church, and (3) community service. The
responses across ages suggest that people of older age (31 and above) are
more demanding of spiritual leaders than are the younger generations
(to them it is more important how people treat each other: 30.3%). The
responses across genders suggest that relationships in the church are significantly more important to females than to males. Likewise, the higher
the level of education of the respondents, the less they pay attention to the
church facility.
With regards to religious literature, the respondents were asked, “If
you were given a religious book, would you read it?” Almost half of them
(45%), would pay little or no attention to it. The higher the educational
level of the respondents the less they were interested in religious books.
Although books can still reach some people, the literature approach is no
longer effective as a primary means of reaching the urban population of
Moscow. It is also interesting to note that the immigrants would be much
more willing to accept religious books than resident Muscovites (32.5% to
23.3%). This finding suggests that immigrants in the city are more receptive to the gospel than is the native population.
When asked about purchasing a religious book from an unknown person, only 6.5% of respondents said they would buy religious books in that
way, and another 8.7% were not sure. The rest (62.1%) of the respondents
would not buy a religious book from a stranger, and 18% were not interested in religious literature at all. This finding could reflect a low overall
tendency to read books with thoughtful content. This study suggested
book and literature sales to be a complementary rather than a primary
means of evangelism in the city.
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Figure 1. Perceptions about a church Muscovites would attend.

In answer to the question, In what occasion would you study the Bible? the majority of respondents preferred to study the Bible with a pastor
(18%) or with a friend who had already read it (17%), and only 7.8% were
ready to study the Bible in special training seminars. The same number
of respondents (7.8%) would not study the Bible at all. This finding suggests that Bible study is still important for urban people; however, they
prefer to study privately rather than in public meetings. This is why public Bible study seminars receive a poor response from the community. At
the same time, people indicated they would respond more positively to
an invitation coming from a friend or even a pastor than from a stranger.
An approach to studying the Bible with friends was significantly more
prominent among the female respondents than the males (22% to 11%). As
for the males, they tended to have significantly less interest in Bible study
compared to females (28.1% to 15.6%). The respondents who were most
interested in studying the Bible were the older ones.
When asked if they regularly watch religious TV programs, only 5.9%
of respondents replied positively. The rest either did not watch regularly
or were not interested in watching such programs at all. Likewise, when
offered to subscribe to a religious magazine, only 7.5% would accept
the offer. Concerning denominational choice, only 1.6% would trust a
Protestant denomination. The majority still prefer the Russian Orthodox
Church (66.6%), Islam (11.2%), and atheism (7.1%). This poses additional
2020, vol. 16 no. 2
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impediments to the interaction between the Adventist Church and the
society, which has to deal with common prejudices toward other Christian
denominations apart from Russian orthodoxy.

Conclusion for the First Part of the Project
Based on the findings presented above, the Adventist Church in Moscow faces some challenges and opportunities with its mission to the Muscovites. First, this study revealed a major shift in the religious paradigm of
a postmodern society. Whereas before, the church was associated primarily with deities, religious traditions, and physical culture (temples, images,
and rituals); today, it is more about religious experience, the people, the
believers (Goncalves 2014:88). The people of Moscow are not as interested
to know about God as they are to see a church incarnated in human shape
with an emphasis on friendships and relationships.
Tthe outreach programs of the church would be more effective if they
related to people’s real experiences and practical issues such as health,
family, child rearing, and other areas. Evangelistic activities should be
more natural, in the context of everyday routines and relationships, and
not event-based (Hall 2014:151). A missional community model can be utilized to accomplish this (Santos 2014:76, 77). The quality of life of church
members has become a prominent factor in reaching the non-Adventist
community. Practical ministry and service should follow verbal witness.
This study shows the different interests and demands of the Muscovites
across their demographic and social features. It strongly suggests that the
church should stay focused in reaching groups in terms of culture, age, vocation, education, and ethnic background (Hiebert and Meneses 1995:340).
The church is also closely associated with its leaders. The personal qualities of a pastor as a spiritual person is at the forefront of urban mission
(Witmer 2009:246-266). Therefore, the church needs to give more attention
to developing spiritual, service-oriented, and caring leaders. This study
also suggests several new areas for evangelism in the city, such as leisure
and lifestyle (sports, music, internet, travel, etc.). The Moscow Adventist
Church needs to develop a new strategy of reaching city dwellers through
those areas that fall within the category called the 3rd place, apart from
home and workplace (Hall 2014:151, 152). Finally, a community welfare
service for the people in need would be of great importance in the city
(Christian 1994:197; Conn and Ortiz 2001:325). In addition, such activities
help reduce the prejudice Russian orthodox people have towards Protestant churches and will also build mutual trust.
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Moscow Research: Part II
The second part of this study dealt with the social and spiritual profiles
of the Adventist members and church activities and mission in Moscow.
It assessed how church projects, the level of relationships among church
members, the perception of members’ satisfaction, and how the members’
spirituality affected the church’s mission. It also assessed church members’ perception of church leaders’ leadership role since that also plays a
significant role in postmodern society.

Measures
The main instrument dealing with this part of the study was a crosssectional survey composed of 96 items. It included demographics, how
people were converted, and the main reasons for decisions to be baptized.
It also assessed the various ministries church members were interested
in taking part in. The leadership qualities were assessed using Kouzes
and Posner’s (2010:17, 18) scale on the 20 characteristics of admired leaders. It was modified into a 22-characteristic scale by adding “spiritual”
and “called by God.” The 13-item mission activity scale was developed
by a focus group at Zaoksky Adventist University with the students and
the faculty in February 2015. The 11-item spirituality scale was adapted
from Thayer’s long-form faith maturity scale (2008). A 13-item psychological climate scale was used in order to assess group cohesiveness (Ilyin
2013:507), but was modified for a church setting. To measure the level of
satisfaction of church members, a 13-item scale was developed on the basis of the social exchange theory (Corcoran 2013:335-369).
To measure members’ level of fulfillment by the quality of their church
life, a 16-item scale was developed based on a focus group interview conducted in Zaoksky Adventist University with the students and the faculty
in February 2015. A 12-item scale was constructed to measure the church
members’ spiritual identity based on social identity theory (Tajfel and
Turner 1979:35) and self-categorization theory (Turner, Oakes, Haslam,
and McGarthy 1994:456). The survey was pilot-tested at three Zaoksky
Seventh-day Adventist churches during the fall of 2014 and after undergoing a reliability analysis, produced an acceptable Cronbach’s alpha level
of ≥ .70. Some items were deleted or modified to ensure the validity and
the reliability of the instrument.
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Demographic Profile
The demographic profile of the respondents is as follows: 30.7% (n =
265) were male and 69.3% (n = 598) were female. The ages of the respondents were distributed among six age groups ranging from below 22 to 61
and above. The group below 22 years old was represented by 5% (n = 44),
23-30 years old by 14% (n = 122), 31-40 years old by 19.8% (n = 171), 41-50
years old by 18% (n = 151), 51-60 years old by 17% (n = 148), and 61 years
old and above by 26.3% (n = 227).
For the level of income, four groups comprised the perceived measures: low, small, average, and high. Ten percent (n = 88) of respondents
identified themselves as falling within the low-income group, 36% (n =
312) with the small-income group, 52% (n = 448) with the average-income
group, and 2% (n = 15) as belonging to the high-income group.
The legal residential status of the respondents was represented by
three groups: native Muscovite (born and raised in Moscow), immigrant
(migrated to Moscow less than 10 years prior to the study), and moved-in
(moved to and had been staying in Moscow 10 or more years by the time
the study was conducted). Of all the respondents, 33% (n = 284) claimed to
be native Muscovites, 29% (n = 253) to be immigrants, and 38% (n = 326)
were moved-ins.
In terms of occupation, the majority of the respondents were retirees
(29%, n = 251). The rest were specialists (18%, n = 153), students (7.5%, n =
65), workers (7%, n = 63), housekeepers (6.5%, n = 10), office workers (6%,
n = 52), clerks (4.5%, n = 38), department heads (3%, n = 25), managers and
businessmen (2,5%, n = 21 each), unemployed (2%, n = 19), on maternity
leave (2%, n = 17); chief executive officers (1.5%, n = 13), freelancers (1%,
n = 12), and others (7%, n = 57).
Concerning the respondents’ religious background in relation to the
SDA Church, the majority of them reported having a non-SDA background (80%, n = 691) while 20% (n = 172) had a SDA background. The respondents were also asked to indicate their membership span in the SDA
Church. Among five assigned groups (according to years in church), the
largest group had been members for 16-24 years (45%, n = 386) followed
those who had been in the church for 4-15 years (33.5%, n = 291). Onetenth of the respondents (9%, n = 78) had been members for 25 or more
years, 9% (n = 76) for less than 1 year, and 3.5% (n = 32) for 2-3 years.
For church involvement, 29.5% (n = 254) of the respondents served
as deacons/deaconess and elders and 14.5% (n = 125) as Sabbath School
teachers. An additional 7% (n = 62) engaged in music ministry, 6% (n = 53)
in Pathfinder/Adventurer clubs, 4% (n = 36) in health ministry, 4% (n =
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35) in personal/mission ministry, 1% (n = 9) in welfare (Dorcas) ministry,
and 1% (n = 5) in women’s/family ministry. One-third, 33% (n = 284),
were not involved in any ministry.
When asked to identify their marital status, 52% (n = 447) reported
they were married, 21% (n = 181) single/never married, 14.5% (n = 126)
divorced, and 12.5% (n = 109) widowed. When asked about children, 33%
(n = 282) had no children, 21% (n = 184) had children below 18 years of
age, and 46% (n = 397) had children above 18 years of age.
The level of education of the SDA members in Moscow is high. Almost
half (47%, n = 40) reported holding either a master’s or doctoral degree,
4% (n = 35) were college-degree holders, 43% (n = 374) university-degree
holders, 36% (n = 312) vocational-school graduates, 12% (n = 102) were
high-school graduates, and 5% (n = 40) had only finished primary school.
Overall, the demographic profile of Moscow’s Adventist Church members suggests that the church had a predominant female population (69%).
One-third of the church members were retired, almost half (43.4%) were
above 50, half were married, and only one-fifth (20%) reported to have
young families with children under 18 years old. Only one-third of the
members were native Muscovites while the other two-thirds were either
newcomers or immigrants.
In terms of membership, the absolute majority (80%) were not born
Adventists. Almost half the members had been in the church for more
than 16 years, thus suggesting the majority joined the church in the 1990s
and the early 2000s. Only one-tenth had joined the church recently (3-5
years).
The collective typical demographic portrait of Adventists in Moscow
appears to be an elderly female, single or with grown-up children, well
educated, with a fair income, and baptized 15 or more years at the time
the study was conducted.

The Ways of Conversion
The respondents were asked how they became Adventists and what
prompted them to join the church. It appears that one-third came to the
church through traditional evangelism strategies: mass evangelism (27%),
books (2%), and TV/Radio, and health/welfare programs (1.5%). The other two-thirds joined the church through the influence of their family (19%)
and friends or relatives (41%).
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Table 1. Cross Tabulation of Ways of Conversion to the Age of Respondents
Adventist
lifestyle

Adventist
beliefs

Music
ministry

Relatives

Pastor

Answers
to
questions

Friendly
members

Positive
changes

Below
22

13,2 %

24,0 %

3,1 %

12,4 %

3,9 %

7,8 %

2,3 %

7,0 %

23-30

7,1 %

19,1 %

4,3 %

10,8 %

3,1 %

7,7 %

6,8 %

6,8 %

31-40

6,4 %

19,8 %

4,6 %

5,6 %

3,2 %

10,0 %

10,4 %

5,6 %

41-50

6,9 %

20,4 %

2,9 %

4,7 %

3,1 %

12,8 %

8,9 %

5,8 %

51-60

7,8 %

23,1 %

2,4 %

4,6 %

3,4 %

13,4 %

8,5 %

4,6 %

61
above

7,1 %

20,0 %

3,9 %

2,3 %

4,5 %

10,4 %

5,3 %

6,9 %

When asked what the crucial factors were that prompted them to join
the church, one-fourth (25%) pointed to SDA beliefs,16% attributed their
decision to their questions being answered, and the rest were impressed
by friendly church members (13.5%), by SDA lifestyle (14%), by changes in
their lives (10%), by music (7%), by relatives (7.5%), and by a pastor (7%).
Based on this data, there was a shift from mass evangelism to personal contact, friendship, and family. This is even more important for the
younger generations growing up in the church but not necessarily staying there for a lifetime. The cross tabulation of the age of respondents to
their conversion experience (see table 1) clearly shows this pattern. The
younger the respondent, the more prominent was the influence of family,
friends, and relatives on their decision to join the church (see “Relatives”
column in table 1).
The impact of outreach had become minimal for church growth in Moscow. Traditionally, strong SDA methods such as public evangelism, health
programs, canvassing, and even new developments in media evangelism
(TV/radio, Internet) produce few results, especially among the younger
generations.
Younger people are likely to make their choice for God based on their
spiritual and social experience in the church and when observing the life
of other Adventists. However, once people are in the church, the role of
sound doctrine cannot be neglected as it remains one of the strongest argument in favor of the truth through all ages and generations (see table 2).
In other words, people come because of experience but stay because of the
truth (Goncalves 2014:91).
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Leadership Qualities
The first part of this study revealed the high expectation Muscovites
have for a spiritual leader. In this part, the perceptions of church members concerning their leaders was explored—what qualities members perceived to be the most important for the pastor. The scale of 20 characteristics of admired leaders was adapted from the study of Kouzes and Posner
(2010:17-18), which was conducted in many countries and organizations.
The goal of using the 20-qualities scale was to compare the results obtained
from the SDA churches in Moscow with the ones obtained by Kouzes and
Posner. Moreover, since this study was conducted in a church setting, we
decided to add two more specific qualities of a leader: spirituality and call.
This helped identify some specifics about leadership perceptions in the
Adventist Church setting.
Table 2. Factors of Conversion
N

Percent

SDA lifestyle

146

14.0 %

SDA beliefs

257

24.7 %

Music ministry

77

7.4 %

Relatives

78

7.5 %

Pastor

71

6.8 %

Questions answered

167

16.0 %

Church members

139

13.4 %

Changes in life

106

10.2 %

Total

1041

100 %

Although each of the 22 qualities was given as a possibility, the following seven qualities of leadership received over half of the votes of the
respondents (55%): spiritual, honest, called by God, intelligent, dependable, fair-minded, and loyal. These were the specific qualities characterizing leadership in the church. One-third of all respondents (30.6%) selected
the three most important qualities: spiritual, honest, and called by God. At
the same time, the other qualities that basically marked the professional
side of leadership such as straightforward, independent, courageous, mature, ambitious, forward-looking, competent, and cooperative received
the least votess (13.9%).
According to Kouzes and Posner (2010:17), the first seven characteristics of admired leaders in their study were honest, forward-looking, in2020, vol. 16 no. 2
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spiring, competent, intelligent, broad-minded, and dependable (see table
3). Two of those characteristics were equally important for the church and
the society: honest and dependable. People in the church expect to see in
their leader a person who has a close relationship with God rather than
one who is a professional administrator; hence, it is the personal and then
professional qualities of a leader that are important in the leadership essence in a church setting.
Based on the overall results, this study suggests four important areas
of leadership in the church: spiritual (spirituality, called by God), moral
(honest, dependable), intellectual (intelligent), and social (fair-minded,
loyal, broad-minded). However, the difference on the responses across
ages was significant. The respondents 61 years and above preferred a
leader to be a dependable, caring, and fair-minded, whereas younger respondents (20-30 years old) sought an ambitious, determined, and independent leader. For the middle age group (31-50 years), they perceived a
leader to be mature, courageous, competent, and cooperative; hence, the
middle and older age groups were more concerned with the practical dimensions of leadership while the young age group seemed to prefer a
leader who could overcome the world.
Table 3. A Comparison of Characteristics of Admired Leaders
#

Moscow
SDA Church

1

Spiritual

2

Honest

3

Called by
God

4

Intelligent

5

Kouzes and
Posner

#

Moscow SDA
Church

Kouzes and
Posner

12

Inspiring

Straightforward

13

Caring

Determined

14

Determined

Cooperative

Forwardlooking

15

Competent

Ambitious

Dependable

Inspiring

16

Forward-looking

Courageous

6

Fair-Minded

Competent

17

Cooperative

Caring

7

Loyal

Intelligent

18

Courageous

Loyal

8

Broadminded

Broadminded

19

Mature

Imaginative

9

Supportive

Dependable

20

Independent

Mature

10

Imaginative

Supportive

21

Straightforward

Self-controlled

11

Selfcontrolled

Fair-minded

22

Ambitious

Independent

Honest
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Relationships among Variables
For all statistical tests, an alpha level of .05 was used. The correlations
were computed among six continuous variables (mission, spirituality,
community, satisfaction, fulfillment, and identity). The results of
the Pearson correlation indicated that there is a significant positive
association between mission involvement and spirituality (r(698) = .65,
p < .001), between mission involvement and community (r(698) = .25, p
< .001), between mission involvement and satisfaction (r(698) = .26, p <
.001), between mission involvement and fulfillment (r(698) = .09, p = .016),
and between mission involvement and identity (r(698) = .39, p < .001).
This suggests that all the independent variables (spirituality, community,
satisfaction, fulfillment, and identity) are related to a dependent variable,
mission involvement. This also suggests a high level of interdependence
between the variables of the study. The way people believe, practice
spirituality, or do mission affect how they experience church in terms of
self-satisfaction, fulfillment, and relationships with other members.
Table 4. Correlations of Latent Variables.
Mission
Mission
Spirituality
Community

---

Spirituality

Community

Satisfaction

Fulfillment

Identity

.648**

.249**

.258**

.092*

.391**

.266**

.332**

0.63

.426**

.440**

.371**

.206**

.221**

.344**

---

---

Satisfaction
Fulfilment
Identity

---

---

0.67

---

** Correlation is significant at the 0.01 level (2-tailed).
* Correlation is significant at the 0.05 level (2-tailed).

The second highest correlation was between identity and spirituality. The more people associated with the church, its teaching, and practices, the more they felt God’s presence in their lives. It is noteworthy that
identity did not have a direct effect on mission involvement, but it did on
spirituality. Sharing the Adventist beliefs and going to church on Sabbath
did not automatically mean being involved in mission. However, religious
practices gave the believers an opportunity to experience God’s presence
in their lives and become actively involved in mission.
2020, vol. 16 no. 2
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Multiple Regression Analysis of What
Predicts Mission Involvement
Hierarchical multiple regression was used to assess the ability of five
control measures (spirituality scale, community scale, satisfaction scale,
fulfillment scale, and identity scale) to predict the level of involvement of
church members in mission (mission scale) after controlling the influence
of gender, age, income, residence, SDA background, church membership,
marriage status, and education of the respondents. Preliminary analyses
were conducted to ensure that there was no violation on the assumptions
of normality, linearity, multi-collinearity, and homoscedasticity.
Gender, age, income, residence, SDA background, church membership,
marriage status, and education were entered at Step 1, explaining 18% of
the variance in the mission variable. After the entry on the spirituality
scale, community scale, satisfaction scale, fulfillment scale, and identity
scale as Step 2, the total variance explained by the model as a whole was
50.3%, F (5, 684) = 53.18, p < .001. The five control measures explained an
additional 32% of the variance in mission after controlling gender, age, income, residence, SDA background, church membership, marriage status,
and education of the respondents (R squared change = .42, F change (8,
681) = 89.51, p < .001).
In the final model, only six control measures were statistically significant: gender (t = -4.19, p = .000), age (t = 6.75, p = .000), residence (t = 1.94,
p = .053), education (t = -2.29, p = .022), spirituality (t = 17.41, p = .000), and
community (t = 1.95, p = .052). It was also found that the spirituality variable makes the strongest unique contribution (beta = .55, p < .001) to the
explanation on the dependent variable (mission) along with the age (beta
= .24, p < .001) and the gender (beta = - .12, p < .001) of the respondents.

Spirituality
The results of the multiple regression analysis suggest spirituality to be
the strongest predictor of mission involvement. The more people devote
their time in studying the Bible and meditation, the more they experience
God’s love as reflected in a relationship with others, in dedicating their
lives to Jesus, and in getting involved in witnessing to others through personal contact, Bible study, colporteur ministry, and prayer regardless of
people’s national or religious backgrounds.
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Table 5. The Final Model of Missional Church
Model

R

R
square

Adjusted
R square

Std.
error of
the estimate

Change statistics

R
square
change

F
change

df1

df2

Sig. F
change

1

.421a

.177

.168

.47626

.177

18.562

8

689

.000

2

.709b

.503

.493

.37163

.325

89.510

5

684

.000

a Predictors: (constant), education, gender, residence, income, membership,
SDA background, marriage, age
b Predictors: (constant), education, gender, residence, income, membership,
SDA background, marriage, age, community mean, fulfillment mean, spirituality
mean, satisfaction mean, identity mean
c Dependent Variable:
mission mean

The spirituality scale consisted of 11 items measuring the spiritual
components and practices of Moscow Adventists. Among the highest
scoring items were “I can sense that God is guiding me” (M = 4.84, SD =
.455), “every day I see evidences that God is active in the world” (M = 4.83,
SD = .519), and “my life is filled with meaning and purpose” (M = 4.70,
SD = .651). Among the lowest scoring items were “I talk with other people
about my faith in Jesus Christ” (M = 4.32, SD = .893) and “I take time for
periods of prayers or meditation” (M = 4.48, SD = .776). It appears that
spirituality for Moscow Adventists is more of an internal, abstract phenomenon rather than something practical measured by time and action.
An independent samples t-test was conducted to compare the spirituality scores of the male and the female respondents. There was a significant difference in the scores of males (M = 4.47, SD = .50) and females (M
= 4.67, SD = .36; t (861) = - 6.37, p < .001, two-tailed). The magnitude of
the difference in the means (mean difference = .20, 95% CI: –.25 to –.13)
was moderate (eta squared = .044). The result of the t-test suggests that
female respondents had a significantly higher perceptions of spirituality
compared to the male respondents.
A one-way between-groups analysis of variance (ANOVA) was conducted to explore the impact of age on spirituality. The respondents were
divided into six groups according to their age (Group 1: 22 years old or
2020, vol. 16 no. 2
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younger; Group 2: 23 to 30 years old; Group 3: 31 to 40 years old; Group 4:
41 to 50 years old; Group 5: 51 to 60 years old; Group 6: 61 years old and
older).
There was a statistically significant difference (p < .05) in the spirituality scores of all six age groups (F (5, 857) = 12.74, p < .001). The actual difference in the mean scores of the groups was quite large. The effect size,
calculated using eta squared, was .06, which is considered to be medium
(Cohen 1988:284).
The statistical outcomes of the difference in the perceptions of spirituality across age groups suggest that older people (51 to 60 and above)
have a significantly higher perception of spirituality compared to people
of younger and middle age (below 22, 23 to 50 years old; see figure 2). It
seems that perception of spirituality grows as people age.

Figure 2. ANOVA of Spirituality to Age

It was found that the occupation of the respondents correlated with
their perceptions of spirituality. There was a statistically significant difference (p < .05) in the spirituality scores of the five occupation groups (F
(14, 848) = 4.64, p < .001). The actual difference in the mean scores between
the groups was quite large. The effect size, calculated using eta squared,
was .07, which is considered to be medium (Cohen 1988:284). The posthoc comparisons using the Tukey HSD test indicated that the mean score
for the retirees (M = 4.73, SD = .351) was significantly different from the
students (M = 4.43, SD = .445), specialists (M = 4.54, SD = .451), managers
(M = 4.38, SD = .522), and CEOs (M = 4.18, SD = .632). The mean score
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for CEOs (M = 4.18, SD = .632) was significantly different from the clerks
(M = 4.70, SD = .287), unemployed (M = 4.73, SD = .226), and construction workers (M = 4.62, SD = .449). It appears that retirees, unemployed
people, and construction workers scored highest in the perception of spirituality while students, specialists, managers, and CEOs scored the lowest.
The higher the social status of the church members in Moscow the lower
their perception of spirituality.
It was also found that the marital status of the respondents correlates
with their perceptions of spirituality. There was a statistically significant
difference (p < .05) in the spirituality scores of all the four marital status
groups (F (3, 859) = 10.80, p < .001). The actual difference in the mean
scores of the groups was quite large. The effect size, calculated using eta
squared, was .03, which is considered to be small (Cohen 1988:284). The
post-hoc comparisons using the Tukey HSD test indicated that the mean
score for married (M = 4.61, SD = .407) was significantly different from
the single (M = 4.48, SD = .480) and widowed respondents (M = 4.75, SD
= .354). The mean score for the singles (M = 4.48, SD = .480) was significantly different from the married (M = 4.61, SD = .407), divorced (M = 4.65,
SD = .406), and widowed respondents (M = 4.75, SD = .354). This suggests single respondents have the lowest perceptions of spirituality while
widowed respondents have the highest. The other demographic variables
(residency, religious background, and education) of the respondents did
not significantly affect their perceptions of spirituality.
As is shown above, the perceptions of spirituality significantly differ
across gender, age, occupation, and marital status. Since spirituality is a
primary predictor of mission involvement (see regression analysis above),
it is crucial to address the issue of the spiritual growth of the Moscow
church members, especially of male, younger, single, and higher social
status church members.

Community
Along with spirituality, the community scale was a significant predictor of mission activity. The more people felt united, developed friendships,
empathized care for each other, accepted new members, and worked together, the more they were ready to reach out to new people in their community, share their faith with their friends and non-acquaintances, and
give Bible studies.
For the community scale, the respondents were asked to assess the
level of unity and relationships among church members. A psychological
climate assessment scale was used (Ilyin 2013:507). A 13-item dichotomous
scale provided options from extremely negative to extremely positive
2020, vol. 16 no. 2
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attitudes (i.e., from “church members are indifferent to close relationships,
they do not participate in common activities,” to “they are eager to spend
time in common activities”). Overall, the respondents shared positive
feelings about their church community (M = 4.01; SD = .693). Among the
highest rated indicators were the ability of the church family to empathize
in common successes or failures (a = 4.28, SD = .844) and to feel proud if
someone was recognized by the leader (M = 4.15, SD = .947). The least
scored indicators of community were “people are engaged in common
activities with eagerness” (M = 3.67, SD = 1.039) and “the church family
is active and full of energy” (M = 3.76, SD = 1.017). It is noteworthy that
people in the church are ready to share their feelings but not time, they
feel proud for each other but are not ready to work with each other, and
they are friendly but not active; hence, church unity appears to be more
emotional than practical.

Satisfaction

Figure 3. ANOVA of Community to Age

The respondents shared their perceptions of church unity differently
across age groups. There was a statistically significant difference (p < .05)
in the community scores of the two age groups (F (5, 857) = 3.40, p = .005).
The actual difference in the mean scores between the groups was medium.
The effect size, calculated using eta squared, was .01, which is considered
to be small (Cohen 1988:284). The post-hoc comparisons using the Tukey
HSD test indicated that the mean score for Group 3 (M = 3.90, SD = .655)
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was significantly different from 61 beyond Group (M = 4.12, SD = .713).
Older church members scored highest in the perception of church community while younger aged church members scored the lowest.
Even though the level of satisfaction does not directly affect mission
involvement, it significantly affects perceptions of spirituality and community, which in turn affect mission. The more people feel support from
fellow members, the more they are involved in ministry. The more they
feel needed in the church, the more they perceive their church united and
their life committed to God and to others.
Church members of the 23-30 age group have a significantly lower perception of satisfaction in the church (F (5, 857) = 4.26, p = .000) compared
to the 51-60 age group (F (5, 857) = 4.48, p = .000) and the 61 and beyond
group (F (5, 857) = 4.43, p = .003). The actual difference in mean scores of
the groups was medium. The effect size, calculated using eta squared, was
.02, which is considered to be small (Cohen 1988:285). It appears that the
most satisfied people in the church are those above 50 years old, while the
least satisfied are younger respondents of 23-30 years old (see figure 4).
An alarming difference in the perception of satisfaction was found
across the residence status of the respondents. The post-hoc comparisons
using the Tukey HSD test indicated that the mean score for native Muscovites (M = 4.42, SD = .455) was significantly different from the immigrants
(M = 4.29, SD = .548). Recently migrated church members felt uncomfortable in the church compared to native Moscow church members. They
were the least involved in ministry and had the fewest friends. In other
words, they are not a vibrant part of the church body. However, the immigrant members reported a higher perception of mission involvement.
The cross-tabulation analysis revealed that 77% of the immigrants in the
church are between 20 to 50 years old, and 50% of them are between 20
to 30 years old. If this group was better assimilated into the church, these
people (one-third of the whole membership) could be a driving force for
mission in Moscow.
Considering marital status, the most satisfied church members were
widows, followed by married and singles, while the least satisfied were
divorced members. The widows had a significantly higher perception of
satisfaction in the church (F (3, 859) = 4.47, p = .000) as compared to the
divorced respondents (F (3, 859) = 4.24, p = .000). The effect size, calculated using eta squared, was .01, which is considered to be small (Cohen
1988:284).
The fulfillment and identity scales were not found to be significant predictors of mission involvement. However, they both affected satisfaction
explaining 42% of its variance (beta = .58, p < .001; beta = .23, p < .001).
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Mission Involvement
For the mission involvement scale, two of the items most respondents
chose were “praying for my friends’ conversion” (M = 4.28, SD = .979)
and “my friends know about my faith” (M = 4.15, SD = 1.042). At the same
time, on a practical level of witnessing, only one-third (33%) of members
were willing to give Bible studies and one-third (33%) experienced fear
in witnessing. It is important to note that based on the cross-tabulation
between the two items mentioned above, 49% of those experiencing fear
were also not involved in giving Bible studies. The Pearson correlation
supports this outcome. The less fear respondents had in witnessing to others, the more they reported that their friends know about their faith (r(863)
= .14, p < .001) and the more they shared their faith with others (r(863) =
.33, p < .001), the more they witnessed to people of other faith (r(863) =
.12, p < .001).
Another alarming factor was a new tendency favoring non-contact
evangelistic methods: media, Internet, social programs, personal example
(items 6, 9). Among church members, 36% preferred a non-personal contact type of witnessing and another 25% were not decided on their opinion. The majority of Moscow Adventists (61.2%) believed that personal
example is enough as a witnessing method. This could be the reason that
in spite of many contacts by church members with non-Adventists, few
lead to conversion and baptism.
It is also interesting to note that those engaged in doing mission through
books distribution, prayers for conversions, and Bible studies also scored
high on items 11, 12, and 13: “I’m learning to be a successful missionary”
(M4: r(863) = .30, p < .001); (M2: r(863) = .21, p < .001); (M8: r(863) = .28,
p < .001), “I witness to non-Christian people” (M4: r(863) = .38, p < .001);
(M2: r(863) = .32, p < .001); (M8: r(863) = .40, p < .001), and “I seek the opportunity to witness to all people” (M4: r(863) = .40, p < .001); (M2: r(863) =
.24, p < .001); (M8: r(863) = .42, p < .001). This correlation proves the idiom
“practice makes perfect,” thus suggesting that people practicing missionary work are more open to learning new approaches and serving in the
context of urban diversity.
An independent samples t-test was conducted to explore the impact
of religious background on the level of mission involvement as measured
by the mission scale. The respondents were divided into two groups according to their SDA background (Group 1: SDA background and Group
2: non-SDA background). There was a significant difference between the
scores of the respondents with a SDA background (M = 3.34, SD = .57) and
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the respondents with non-SDA background (M = 3.50, SD = .59; t (863) =
- 3.18, p = .002, two-tailed). The magnitude of the difference in the means
(mean difference = .16, 95% CI: –.25 to –.06) was small (eta squared = .011).
The result of the t-test suggests that the respondents with a SDA background are significantly less active in mission compared to the respondents with a non-SDA background.
Among the initial control variables, gender was found to be one of the
strong predictors of mission activity among the respondents. An independent samples t-test was conducted to compare the mission scores of males
and females. There was a significant difference in the scores of males (M
= 3.40, SD = .63) and females (M = 3.49, SD = .23; t (861) = - 2.03, p = .042,
two-tailed). The magnitude of the difference in the means (mean difference = .09, 95% CI: –.18 to –.00) was very small (eta squared = .004). The
result of the t-test suggests that the female respondents are significantly
more active in mission compared to the male respondents.
The age of the respondents was reported to be a relatively strong predictor of mission activity. A one-way between-groups ANOVA was conducted to explore the impact of age on the level of mission involvement
as measured by the mission scale. The respondents were divided into six
groups according to their age (Group 1: 22 years old or younger; Group 2:
23 to 30 years old; Group 3: 31 to 40 years old; Group 4: 41 to 50 years old;
Group 5: 51 to 60 years old; Group 6: 61 years old and older). There was a
statistically significant difference (p < .05) in the mission scores of all six
age groups (F (5, 857) = 32.14, p < .001). The actual difference in the mean
scores of the groups was quite large. The effect size, calculated using eta
squared, was .15, which is considered to be large (Cohen 1988:284).
The statistical outcomes of the difference in mission involvement
across age groups suggest older people (51 to 60 and above) to be significantly more engaged in mission (M = 3.71, SD = .520) compared to
younger people (Group 1: M = 3.21, SD = .649) and middle aged people
(Group 2: M = 3.15, SD = .549; see figure 4). Among all six age groups, two
age groups: 51-60 and 61 and beyond significantly differed from the other
four younger age groups, thus suggesting 51-year old and older church
members to be the main mission potentials of the SDA Church in Moscow.
Likewise, the least engaged in mission are the 23 to 30 and 31 to 40-year
old church members, which is particularly alarming.
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Figure 4. ANOVA of Mission Involvement to Age

The residence variable was found to be a significant predictor of the respondents’ involvement in mission. A one-way between-groups ANOVA
was conducted to explore the impact of the respondents’ residence status
on their level of mission involvement as measured by the mission scale.
The respondents were divided into three groups according to their legal
status (Group 1: native Muscovite; Group 2: immigrant; Group 3: movedin). There was a statistically significant difference (p < .05) in the mission
scores between the 1st and 2nd group (F (2, 860) = 4.06, p = .018). Despite
reaching statistical significance, the actual difference in the mean scores
between the groups was quite small.
The post-hoc comparisons using the Tukey HSD test indicated that the
mean score for Group 2 (M = 3.39, SD = .619) was significantly different
from Group 3 (M = 3.53, SD = .576). It did not differ significantly from
Group 1. Likewise, the mean score for Group 3 (M = 3.53, SD = .576) was
significantly different from Group 2 (M = 3.39, SD = .619). Group 1 (M =
3.45, SD = .589) did not differ significantly from either Groups 2 or 3. The
results of the ANOVA test suggest recent immigrant church members to be
significantly more active in mission than their more settled counterparts.
The educational level of the respondents was a significant predictor
of their mission involvement. A one-way between-groups ANOVA was
conducted to explore the impact of the respondents’ educational level on
their degree of involvement in mission as measured by the mission scale.
The respondents were divided into five groups according to their highest educational attainment (Group 1: incomplete school; Group 2: high
school; Group 3: vocational school; Group 4: college/university; Group 5:
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graduate/postgraduate school). There was a statistically significant difference (p < .05) in the mission scores of the respondents who completed
high school and vocational school: F (4, 858) = 6.64, p < .001.
Despite reaching statistical significance, the actual difference in the
mean scores of the groups was quite small. The effect size, calculated using eta squared, was .03. The post-hoc comparisons using the Tukey HSD
test indicated that the mean score for Group 3 (M = 3.59, SD = .560) was
significantly different from Group 4 (M = 3.36, SD = .621). Group 3 did
not differ significantly from either Groups 1, 2, and 5. Likewise, the mean
score for Group 4 (M = 3.36, SD = .621) was significantly different from
Group 3 (M = 3.36, SD = .621). Group 1 (M = 3.52, SD = .498), Group 2
(M = 3.42, SD = .576), and Group 5 (M = 3.48, SD = .579) did not differ
significantly from either Groups 3 or 4. This data analysis suggested that
people with basic professional education to be significantly more active in
mission than college graduates.

Summary
The first part of the study focused on the Moscow community members and their perceptions and attitudes toward life, spiritual matters, and
church while the second part of this research project aimed at identifying
factors affecting church growth in Moscow. Several critical points will be
offered as well as points of growth affecting Adventist mission in Moscow,
followed by several general conclusions of the study.

Critical Points
Among the critical points that emerged from this study were age, the
way a person was converted, and the atmosphere in the church. It is hoped
that these points will be addressed primarily by the Moscow Conference.
Aging church. First, considering the demographic data, this study reported almost half of the respondents (43%) to be 50 and above. Only 19%
are youth and young adults aged 18 to 30 years old. This reflects the overall picture of an aged Moscow population (Drumi 2015:668). However,
considering the future, the church needs to focus especially on young
adults and young families since 21% of the church members have children under 18 years old. Gender imbalance is another challenge. Males
represent only one-third of the Muscovite church members, while the rest
(two-thirds) are females. In many respects, the SDA Church in Moscow is
driven by women who are considerably more active in church ministry,
mission activity, and spirituality. Their male counterparts are less active
and associate less with church life and teaching. A special focus needs to
be given to the male population in the church and community.
2020, vol. 16 no. 2
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Age as predictor of mission. The younger generation in the city church is
an important asset for mission as they are “prospects for advancement”
(Keller 2012:160), supportive of innovation and change. The urban youth
are also a significant source of leadership in the church (161). However,
the results of the descriptive and the correlational analyses suggest that
the age group between 23 and 40 years old are the most reluctant to identify themselves with the SDA Church in terms of doctrines. They are also
the least to be satisfied with church life and activities, to participate in
ministry, to feel God’s presence in their lives, and to be involved in mission. They are the least among the church members to accept the writings
of Ellen G. White as a prophetic guide and to believe that the Seventh-day
Adventist Church is God’s true church. This group also shows the lowest
score on trust when it comes to business contacts with their fellow believers, which is partially explained by their moderate involvement in church
life and activities.
Yet, this group could be the most useful for mission in terms of social and professional contacts, family life, income, and spiritual gifts. The
church has invested significant amounts of resources among the younger
generation of teenagers and youth below 20 years old. This investment
provides this group with multiple opportunities to be involved in various
ministries (such as Pathfinder Club, Adventist Youth, music, camp meetings, etc.). However, once they enter adulthood, their choices of church
programs and activities becomes very limited. They are expected to contribute more rather than being on the receiving end of church programs.
People not programs. The ways people were converted over the years
suggest public evangelism to be less and less relevant to the younger generations who became Adventists mostly through their friends, relatives,
and colleagues. At the same time, church members prefer remote methods
of evangelism such as social welfare programs and personal example. Personal spiritual talks and Bible studies have become rare in urban societies.
This was also noted by the Barna Group (2018) in its recent study entitled
“Why People are Reluctant to Discuss Their Faith?” Hence, very few contacts with non-Adventists result in them visiting the church.
Welcoming church. In an urban culture of individualism, the church has
to provide a counterculture by creating a loving and caring community of
believers (Miller 1998:122). An alarming finding emerged from the crosstabulation of the level of church members’ satisfaction and their residence
status. The recent immigrants indicated the least level of satisfaction, but
they are the most active in mission and the highest in perceiving Adventist
identity. According to qualitative data, the recent immigrants to Moscow
told how they were poorly treated in church and were given little chance
to be involved in ministry. Immigrants from other post-Soviet countries
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consist of one-third of the church, and they can be instrumental in church
mission and ministry. One needs to remember that the church is incomplete without the gifts of the poor, homeless, and immigrants (Mowry
1994:116).

Points of Growth
The points of growth emerged from this study were based on demographic factors, members’ life as mission, church leadership, evangelism
and social action, and the church’s unique talents. If properly managed,
these areas could become turning points for the advancement of Adventist
mission in Moscow. Recommendations will be provided in each case.
Demographic factors. The demographic report indicates that older people were actively involved in mission. Considering the influence of the
older Muscovite church members on their children and grandchildren as
well as their relatively high social status, this group appears to be a significant resource for mission in Moscow.
The other related area of growth was related to the high level of education of the church members in Moscow. Many of the members occupy
high-skilled jobs. Unfortunately, neither the educational level nor the level
of personal income correlate with the mission activities of the church as
was mentioned above, which is subject to an intervention from the Moscow SDA Conference leaders.
Members’ life as mission. One of the major findings of this study was
that the quality of church life is a predominant contributing factor to mission involvement. The life of a believer plays a significant role inside and
outside the church, thus attracting non-Adventists to explore and experience the same quality of life with God and a Christian community. The
more people make use of their talents in the church, the more they feel
fulfilled with church life and activities. The more they experience God and
his power in their lives, the more they want to serve him by witnessing to
others. This study also found that traditional evangelistic activities such
as public evangelism, free distribution of books and Christian newspapers, colporteur ministry, and Bible study seminars had little impact on
Moscow society. However, this finding does not claim that religious issues
and talks about God are completely irrelevant to Muscovites. On the contrary, Muscovites show a keen interest in religion embodied in the life of
believers. They want to “feel” religion before knowing it. Secular people
are first interested in people, not products. Religion is interesting to them
as long as it is connected with living representatives, their behavior, lifestyle, and relationships.
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Church leadership. One of the findings was related to leadership qualities in urban churches. The groups of respondents from the city and the
church community prioritized the personal moral characteristics of a
Christian leader, such as being honest, spiritual, and called by God over
professional characteristics, such as being intelligent, broad-minded, or
competent. Urban people expect the church to be a different reality than
just another social group. The Moscow Conference needs to give special
attention to conducting trainings for city pastors for them to become an
integral part of the urban community. Such trainings will provide them
with an opportunity to see themselves as people of credibility and integrity (Jones 2015:201).
Evangelism and social action. There are two opposite outlooks: a church
in the city versus a church with the city. At times, a church in the city is
tempted to produce more programs to reach more people. However, if
the SDA Church in Moscow wants to be with the city, it needs to listen
to the people, to reflect people’s life issues in its’ mission strategies, and
respond to people’s needs (Clifton and Crum 2009:135; Tiersma 1994:23).
This is exactly how Muscovites perceive genuine Christian community to
be—seeking opportunities to serve others. The city church faces many social challenges in an urban community related to poverty, social injustice,
human trafficking, and illegal migration, among others. Hence, “Urban
spirituality is about vision and values” (Luscombe 1998:206). From the
church’ side, this also implies a need for action on social issues and suffering in the city.
Focused ministry. Each SDA church in Moscow City has some distinctive
characteristics and resources. One church may be filled with more educated
members while another is more accommodating to immigrants and people
of other ethnic backgrounds. One church has grandiose worship services
and a choir while another has plenty of young people and a contemporary
worship style. Each single church however talented should not (and dares
not) become a “department store” for the community by offering a variety
of services. Rather, each church in Moscow can become a “boutique”
of service by doing one thing extremely well (Linthicum 1998:50-51).
Hence, all 16 churches in Moscow need to develop and synchronize their
distinctive gifts in order to impact the Muscovites in a meaningful way.

Conclusion
This study sought to explore the values, spiritual demands, and
expectations of Muscovites as well as the factors contributing to Adventist
mission in Moscow. It was shown that people in an urban postmodern
society still long for a spiritual experience but they do not trust the
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signboards advertising a church—they want to see genuine Christians.
The Adventist Church has much to offer to Muscovites in meeting their
needs in the area of health, family assistance, and spiritual support. On
the other hand, city dwellers do not need another product as much as they
need people embodying the gospel in their spiritual and moral values.
Hence, the most important factor contributing to success in urban mission
is the quality of congregational and personal life of church members in
terms of relationships, social atmosphere, and spirituality. In a culture
dominated by leisure and entertainment the church has little to offer
to Muscovites, but what it does have is to offer themselves as a living
example of the power of Christ.
At the same time, even before facing the external challenges of mission,
Adventists in Moscow need to address the internal challenge of losing
connection with their most active and creative part—young adults—who
need to be discipled in faith and in service.
Finally, on a denominational level, with duly respect to a church unity,
the leaders need to encourage diverse, distinctive qualities and gifts in
every single church, to let the body of believers produce their own ministry style in the most natural way. The result of a mass mission product is
often mediocrity coupled with a lack of motivation. Thus, it is primarily
a congregational, not a denominational strategy, that will be most fruitful
in urban setting.
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